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1 Korean Laid-Open Patent Application No. 2000-0030679 

Publication date: June 5, 2000 

[TITLE] 

Method and system for managing Internet advertisements 
[ABSTRACT] 

The present invention relates to a method and system for managing Internet 
advertisements, wherein an analysis code, which operates a prescribed analysis 
module for analyzing effects of advertisements, is inserted into a homepage of an 
Internet web server to which advertisements are provided; and banner 
advertisements of the web server are efficiently managed by analyzing the effects of 
advertisements in real-time based on prescribed advertisement information which is 
extracted from a web browser of a user connected to the web server. 

In the present invention, when a user is connected to the Internet through the web 
browser, and inputs the URL of the web server, the homepage of the corresponding 
web server is transmitted to the web browser of a user. At this time, the analysts 
code which is inserted into the home page, responds, and thus the analysis module 
equipped in the advertisement server is operated. The analyzing module extracts 
the prescribed advertisement information from the web browser of a user. 
Simultaneously, the extracted advertisement information is transmitted to the 
advertisement server, and a controlling part of the advertisement server 
automatically analyzes the correct effects of the advertisements registered with the 
advertisement server, based on the extracted advertisement information and 
prescribed user information. The advertisement information and the advertisement 
analysis information are divided, and stored in a database within the advertisement 
server, and inner data of the database is updated to data newly transmitted. 
Afterward, the controlling part of the ad vertisement Server automatically changes or 
relocates advertisements to be poorly clicked, or not to meet characteristics of a 
user, in the advertisements registered with the corresponding web server, based on 
the advertisement information and the advertisement analysis information. 
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[Brief Explanation of the Drawings] 

Fig. 1 is a block diagram for showing constitutions of a system for managing Internet 
advertisements according to embodiments of the present invention. 

Fig. 2 is a block diagram for showing an inner constitution of advertisement server 
illustrated in Fig. 1. 

Figs, 3 to 12 are tables for showing constitutions of data stored in a database 
illustrated in Fig. 2, 

Fig. 13 is a flow chart for explaining operations of an apparatus constituted as 
illustrated in Fig. 1. 

[Explanations of reference numerals for main parts of the drawings] 

1 0 1 ~ 1 0 n : a terminal of a user 1 1 , ~ ,1 1 rt : a vyeb browser 

1 2, ~ 1 2 n : a banner advertisement 20 : a web server 

30 : an advertisement server 31 : a data memory 

32 : a program storing part 33 : a database 
34 : a controlling part 

[Claims] 

1 . A system for managing Internet advertisements, in a system comprising at least 
one terminal of a user which is connected to the Internet and has a web browser; 
at least one web server which is connected to the terminal of a user through the 
Internet and provides a home page; and an advertisement server which transmits 
banner advertisements which are inserted into the home page of the web server, 
comprising the steps of: 

- inserting an analysis code which operates a prescribed analysis module for 
analyzing effects of advertisements, into the home page of the web server; 

- extracting advertisement information, comprising prescribed environment 
variable information and advertisement click information, from the web 
browser of the terminal of a user which is connected to the web server; 
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- transmitting the advertisement information, which is extracted through the 
analysis module, to the advertisement server; 

- analyzing the effects of the advertisements based on the transmitted 
advertisement information. 



